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1. Background 

The Destination Kvarken project aims at increasing the number of visitors to the area; in geographic terms, this 

includes three provinces in Ostrobothnia, Finland, the region of Umeå and High Coast in Sweden, and the following 

six tourist destination organisations: High Coast Destination Development, Visit Umeå, Visit Vaasa, Visit Seinäjoki 

Region, Visit Kokkola, Visit Jakobstad Region and Visit Kristinestad. The project’s main activities include 

networking and cooperation, research and development (R&D), digitalisation, market activities and product 

development. Hanken Svenska handelshögskolan (Hanken) is responsible for two work packages (WPs)—WP1 

R&D and WP2 Digitalisation. One of Hanken’s goals in this project is to monitor trends in tourism and customer 

behaviour and to share this information with tourism companies in the Kvarken area. 

 

In spring 2020, after the coronavirus disease of 2019 (Covid-19) shock, tourism entrepreneurs did not know what 

to expect from the upcoming summer season. The central question was whether there would be tourists. Because 

of travel restrictions, people in Finland and abroad were forced to rethink their holiday plans. Domestic travel—

travel in one’s home country—became a major trend in summer 2020. Many decided to stay and explore the 

countries where they lived, particularly in the case of European countries where travelling inside the country 

borders was allowed. The increase in domestic travel was clearly visible in the Kvarken region on both sides of the 

border, in Sweden and Finland. 

 

In the Destination Kvarken project, it became important to pay special attention to the summer 2020 tourism in the 

Kvarken region. For insight, and to gain an overview of the happenings in summer 2020, data from various sources 

were collected. National accommodation statistics from Sweden and Finland were assembled. In addition to 

knowing the number of overnight stays in the Kvarken region, we were also interested in gaining a deeper insight 

into how the tourist season went in Kvarken. To accomplish this, destination managers in the Kvarken area were 

interviewed. Current reports on the travel behaviour of Finns and Swedes in this changed world were also studied. 

 

Living through harsh conditions, we hope this report describing the summer 2020 after the Covid-19 pandemic will 

be just one short page in the diary of Kvarken tourism, although the increased domestic tourism was a boon in the 

previous summer. The Kvarken archipelago, Höga Kusten and their surroundings seem to be of interest to 

domestic visitors, as well as for the international market. International tourism will recover one day, and Kvarken 

has the potential to attract international guests in the rebounding wave of tourism. 

2. Method 

This report is based on destination management organisation (DMO) interviews and secondary data. The data for 

this report are gathered from multiple sources, which are as follows: accommodation statistics published by 

Tilastokeskus/Tilastopalvelu Rudolf in Finland and Tillväxtverket/SCB in Sweden, attending webinars and studying 

reports and news of what is happening in the travel industry.  
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3. Kvarken tourism in summer 2020  

The following question is discussed in this section: What was tourism like in summer 2020 in the Kvarken region? 

First, the accommodation statistics are presented by comparing July 2020 with the numbers from July 2019. 

Statistics are first shown at the country level (Sweden and Finland) and then at the Kvarken destination level. 

Second, the report presents what the DMOs have to say about tourism in summer 2020 in their home region. 

Finally, reports concerning travelling in the summer of 2020 are discussed. 

 

 

3.1. Accommodation statistics  
 

This report is based on accommodation statistics produced by Tilastokeskus in Finland and Tillväxtverket/SCB in 

Sweden. The statistics may vary between Finland and Sweden, and thus, they are not entirely comparable. With 

statistics, there is always the problem that tourism companies do not necessarily provide the information requested. 

However, the assembled statistics are deemed enough for this trend report, which is narrow in scope and focusses 

on the near future of tourism development in the Kvarken region. 

 

Finnish accommodation statistics contain data on the activity of registered accommodation establishments, hotels, 

motels, hostels, youth hostels, holiday villages and camping sites. The statistics cover accommodation 

establishments with at least 20 bed places or caravan pitches with electrical connection points, as well as hostels 

(Tilastokeskus 2020). 

 

Swedish accommodation statistics include all hotels, motels, guest houses, hostels and course and conference 

facilities with at least five rooms or nine beds; cottage villages with at least five cottages or 20 beds; and all Svenska 

Turistföreningen (STF) -affiliated establishments regardless of size. Private cottages that are for rent, apartments 

and all campsites are also included (Tillväxtverket 2020). The differences between statistics from Finland and 

Sweden should be kept in mind when reading this report. 

 

 

Travel statistics for Sweden 
(Source: SCB) 

 

Swedish vacationers travelled actively in their home country in July 2020. The accommodation statistics (SCB 

2020) indicate that Swedish tourists filled the hotels, rental cottages, hostels and camping, with 8.4 million overnight 

stays in July 2020. The number of domestic overnight stays in July 2020 was 900 000 fewer nights compared with 

July 2019. It should be noted that domestic tourism has been quite strong despite Covid-19. In contrast, the number 

of foreign overnight stays drastically decreased compared with the prior year. The change in overnight stay 

numbers is presented in Figures 1 and 2. The cloud of coronavirus certainly overshadowed the main holiday month, 

with only 809 000 foreign overnight stays in July 2020. For contrast, in July 2019, foreign tourists spent 4.2 million 

nights in Swedish hotels and other accommodations.  
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Figure 1 Domestic overnight stays in Sweden in July 2019 versus 2020 

 
 

 

Figure 2 Foreign overnight stays in Sweden in July 2019 versus 2020  

 
A central question is which countries the tourists travelling to Sweden come from. Statistics from July 2019 show 

that more tourists from Nordic countries excluding Sweden spent 1.8 million nights in Sweden, whereas tourists 

from other countries in Europe spent a further 1.8 million overnight stays. A further look at the same holiday month, 

July 2019, with available statistics, shows that there were half a million tourists in accommodations coming from 

countries outside Europe.  

 

In pre-pandemic times, there were over 1 million German tourists travelling to Sweden each July. Even in July 

2020, there were nearly 240 000 overnight stays by German tourists. Germans maintained the top position, being 

the country with the most tourists travelling to Sweden. In the previous year, Germans travelled to Sweden 

frequently, especially in the period from May to October and again in December. For comparison, Finns do less 

travel (according to overnight stays) to Sweden than Germans do. In July 2019, Finns had 122 000 overnight stays 

compared with Germans’ 1 million overnight stays. Of course, it should be noted that Finns often go to Sweden on 

cruises, but those accommodations are not reported in the same statistics. Moreover, for Germans, Sweden is an 

exotic destination, whereas for Finns, the country is similar to the home country, and the aims of travelling there 

may not be the same. 

 

To reach a more detailed understanding of the volume of tourists from different countries, we look at July 2019, 

before the coronavirus began to disrupt tourism. The top five countries of origin travelling to Sweden (with numbers 

of overnight stays) in July 2019 were Norway (1.5 million overnight stays), Germany (1 million), Denmark (300 000), 

the Netherlands (218 000) and the US (177 000). As suggested above, the travel statistics show that Sweden is a 

popular destination for German tourists. In July 2020, despite coronavirus, German tourists spent nearly 240 000 

nights in hotels and other accommodations, maintaining their position as the largest country of origin for Swedish 

July 2019
9.329.861 
overnight stays

July 2020
8.402.494 
overnight stays

July 2019
4.215.541 
overnight stays

July 2020
808.746  

overnight stays
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tourism. The next largest tourist numbers came from Norway, Denmark, and the US, so the figures were in line 

with the pre-coronavirus period.   

 

Visit Umeå 
(Statistics from SCB) 

 

The Umeå region has similar tourism numbers to those of Sweden but on a smaller scale. According to Umeå’s 

accommodation statistics, there were 37 000 foreign overnight stays and 65 000 domestic overnight stays in July 

2019. In the pre-coronavirus time, there were already more domestic than foreign tourists in the Umeå region 

according to the accommodation statistics. In addition, Umeå receives tourists from the same countries as Sweden 

as a tourist destination. Numbers for July 2019 show that Norwegians had 19 000 overnight stays, while Finns had 

6300, Germans had 4400 and Swiss people had 650. We continue analysing the trend by looking at July as an 

important holiday month, although we should not diminish the importance of August as quite a busy holiday month, 

especially for tourists coming from Central Europe. The total number of overnight stays in Umeå was 65 000 in 

July 2020, representing 62 400 by domestic tourists and 2500 by foreign tourists. Umeå is not an exception to the 

trend for Sweden. There is not much to say about foreign tourists, as they were so few in number, but according 

to the statistics, 1050 nights were spent by US citizens and around 200 overnight stays were reported from Finnish, 

German and UK tourists in July 2020.  

 

Höga Kusten 
(Statistics from SCB) 

 

The accommodation statistics from Höga Kusten are divided into the two following categories: 1) overnight stays 

at camping sites; and 2) overnight stays at hotels, cottage villages and hostels. The municipalities included in the 

Höga Kusten statistics are Härnösand, Sollefteå, Örnsköldsvik and Kramfors. 

 

Domestic tourism is important for Höga Kusten. The number of domestic travellers to Höga Kusten remained at 

approximately the same level from July 2019 to July 2020 according to accessible accommodation statistics, 

including data for camping, hotels, cottage villages and hostels. The statistics show 78 000 overnight stays at 

camping sites and 55 000 at hotels/hostels/cottages by Swedish travellers in the month of July in both years. 

However, there was a slight increase in hotel stays by domestic travellers in the coronavirus period of July 2020, 

with 1400 nights. July 2020 was good, with an increase of domestic travellers, but the other months of 2020 were 

more negative. Overall, there was a drop by 48 000 overnight stays by Swedish tourists between January and 

August 2020.  

 

Höga Kusten is normally visited by travellers from Nordic countries, but tourists from such countries as Germany 

and the Netherlands also visit. The top five countries of origin of travellers to Höga Kusten in July 2019, before 

coronavirus, were Norway, Finland, Denmark, Germany and the Netherlands. Nordic customer figures showed a 

clear drop in July 2020, apparently due to travel restrictions. For example, Norwegians stayed only 70 nights at 

hotels in July 2020 compared to 1500 nights the prior year. The statistics show that there were a few hundred 

travellers from Germany, the UK and the US who visited Höga Kusten during the summer season in 2020. The 

hotels accommodated foreigners in July 2020 with the following overnight figures: Germany, 216; the UK, 556; and 

the US, 349. 

 

Campsites are a popular alternative place to stay while vacationing in Höga Kusten. After difficult times in May and 

June 2020, the camping statistics showed an increase in domestic overnight stays for the rest of the summer. 

There were 78 000 domestic overnight stays in July 2020, with an increase of 2000 overnight stays in August 2020. 

Germans seem to have been the largest foreign customer group staying at the campsites of Höga Kusten in July 
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2020 (650 overnight stays). However, the statistics show that there is a huge decrease in foreign overnight stays 

in the summer season of 2020 compared with the previous year. The changes (decreases) in overnight stays in 

summer 2020, separated by country of origin, were as follows: Norway, – 12 900; Germany – 3300; the 

Netherlands, – 1500; Finland, – 1200; and Switzerland, – 600. This statistic also shows which countries’ tourists 

came to Höga Kusten. Overall, the number of foreign visitors to campsites decreased by 20 000 in July 2020. 

 

Travel statistics of Finland 
(Source: Tilastopalvelu Rudolf/Tilastokeskus) 

 

Finnish domestic tourism was strong in summer 2020. Overall, 2.6 million nights were spent in Finnish 

accommodations, and only 150 000 were overnight stays by foreigners; these figures related to the whole of 

Finland. The number of domestic tourists in the metropolitan area decreased by 41.2%, but at the same time, in 

the rest of Finland, the number of domestic tourists increased by more than 4.3% compared with the previous year 

(Tilastopalvelu Rudolf 2020). 

 

Swedish tourism to Finland collapsed during summer 2020 under coronavirus. The most common countries of 

origin of tourists travelling to Finland in July 2019 were Sweden (120 000), Germany (98 000), Russia (89 000) 

and China including HK (41 000). During the coronavirus period, July 2020, the tourists’ countries of origin differed 

slightly, with 34 000 from Norway, 19 000 from Germany, 17 000 from Estonia and 7000 from Sweden. The number 

of Norwegian tourists fell by the least amount, at 7.4% less than in July the prior year. By contrast, Swedes stayed 

94.2% fewer nights in Finland in July 2020 compared with the previous year. 

 

In terms of tourism, Finland is in a different category compared with Sweden. Finland has the same number of 

foreign tourists in July in a ‘normal year’ as Sweden had during the coronavirus period in July 2020. 

 

 

Figure 3 Domestic overnight stays in Finland in July 2019 versus 2020 

 

July 2019
2.472.746 
overnight stays

July 2020
2.418.596 
overnight stays
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Figure 4 Foreign overnight stays in Finland in July 2019 versus 2020  

 
 

Next, we look at statistics for destinations in Finland. 

 

Visit Vaasa 
(Source: Tilastopalvelu Rudolf/Tilastokeskus) 

 

The Vaasa region had a fantastic summer in 2020. The number of overnight stays of domestic tourists increased 

by 22% in July 2020 compared with July 2019. At the same time, overnight stays by foreign tourists decreased by 

85% following the same countrywide trend. In the area of Ostrobothnia, domestic tourists stayed approximately 

1.4 nights and foreign tourists stayed for 2 nights per trip. In July 2020, there were 51 800 domestic overnight stays 

and 2100 foreign overnight stays in the Vaasa region. In contrast, there were 42 200 domestic overnight stays and 

13 700 foreign overnight stays in July 2019. Under the normal circumstances in July 2019, the Vaasa region 

received foreign tourists from the following countries: Sweden, 7171; Germany, 1900; Norway, 1499; and the 

Netherlands, 460. Summer 2020 was different because foreign tourism practically stopped. However, there were 

a handful of foreigners who stayed in accommodations in the region of Vaasa. Norwegian tourists arrived in July 

2020, in addition to some Swedish, German and Estonian visitors. In most cases, travellers from Estonia, for 

example, came because of work. 

 

Visit Kristinestad 
(Source: Tilastopalvelu Rudolf/Tilastokeskus) 

 

Kristinestad belongs to the region of Vaasa in the accommodation statistics, and therefore, does not have separate 

reporting.  

 

Visit Pietarsaari Jakobstad 
(Source: Tilastopalvelu Rudolf/Tilastokeskus) 

 

The summer tourism of Jakobstad was a success, according to the accommodation statistics. In total, there were 

6500 overnight stays in Jakobstad, including 4800 domestic and 1600 foreign overnight stays, in July 2020. The 

change in domestic tourist overnight stays has been +31% since last July 2019, and similarly, foreign overnight 

stays increased by 51% in July 2020. On average, both domestic and foreign visitors spend 1.5 nights in Jakobstad. 

Under normal circumstances—that is, in July 2019—most foreign visitors staying in Pietarsaari were Swedish, 

July 2019
794 254 

overnight stays

July 2020
140 756 

overnight stays
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representing 245 overnight stays. In addition to Swedish travellers, in July 2019, there were fewer than 100 

overnight stays from Italy, the Netherlands, the UK and Germany. The statistics from Jakobstad show that foreign 

overnight stays increased by 51% compared with the previous year. However, the statistics do not detail the 

tourists’ countries of origin. What can be found registered is that a handful of overnight stays in July 2020 involved 

tourists from Denmark (107), Italy (54), Norway (12) and the Netherlands (11), while Swedish visitors stayed for 

as few as 10 nights. Perhaps there is a lot of work-related travel to Pietarsaari, and the countries of origin are not 

registered in detail. 

 

Visit Kokkola 
(Source: Tilastopalvelu Rudolf/Tilastokeskus) 

 

Domestic summer tourism has been quite positive in the Kokkola region in 2020 according to the accommodation 

statistics. The number of overnight stays by domestic tourists increased by 3% in the Kokkola region since the 

previous year 2019. This means that there were 17 600 nights spent by domestic visitors in the region, which is 

500 more nights than in July 2019. The number of foreign overnight stays decreased by –68 %. In July 2019, the 

Kokkola region was a destination for visitors coming from Sweden (303), the Netherlands (233), Austria (196) and 

Norway (107). Foreign tourist numbers were small in the coronavirus period of summer 2020, but it seems that at 

least Norwegians stayed in the Kokkola region, with 216 overnight stays, according to statistics from July 2020. In 

addition, visitors from Germany (110), Slovakia (40) and Estonia (26) stayed in the region in July 2020. 

 

Visit Seinäjoki Region 
(Source: Tilastopalvelu Rudolf/Tilastokeskus) 

 

In general, domestic tourism in the Seinäjoki region is much more common than inbound (international) tourism. 

In July 2019, there were 80 300 domestic overnight stays and 3900 foreign overnight stays. In July 2020, the 

accommodation of the Seinäjoki region had 66 500 domestic overnight stays and 930 foreign overnight stays, 

which means that the number of foreign tourists dropped by 77% and domestic overnight stays by 17%. In the 

normal year, July 2019, the Seinäjoki region was visited by foreign visitors from the following countries: Sweden 

(1255), Thailand (924), Norway (308), Estonia (237), Germany (199) and the UK (105). Apparently, Thailand and 

Estonia appear in the overnight stay’s statistics because quite a large number of seasonal workers come from 

these countries. People travelling from other countries are more likely to be tourists. A handful of foreign tourists 

from the following countries were interested in the Seinäjoki Region in July 2020, including 240 from Norway, 121 

from Italy 121 and just under 100 visitors from each of the following countries: Germany, Sweden, Denmark, and 

the UK.  

 

Summary of statistics in Kvarken destinations 
 

The travel trend of summer 2020 was the same on both sides of Kvarken. Domestic tourists made up the lion’s 

share of the accommodation capacity, and only a handful of foreign tourists visited the region. In Finland, the 

Kvarken region was one of the winners, receiving more domestic visitors than in a normal summer season. 

However, regions of the Kvarken are different, with slightly different trends. For example, Höga Kusten had both a 

negative and a positive travel month during the holiday season. This July-focussed report does not make it possible 

to fully compare Finnish and Swedish tourist destinations in Kvarken.  

 

Sweden is a more popular destination among international visitors than Finland is. Therefore, the pandemic—with 

the associated travel restrictions across Europe—may have had a greater impact on Swedish tourism than it did 

on Finnish tourism. These effects can be observed by analysing the Kvarken destinations. There was a huge drop 

in the number of international tourists visiting the region. At the same time, although there has been a lack of 
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international visitors, domestic tourists are the main customer group for the tourism companies in Kvarken on both 

the Finnish and Swedish sides of the Gulf of Bothnia. 

 

Norwegians are avid visitors to Kvarken. In addition to domestic tourists, Kvarken is visited by a large number of 

Norwegians, Germans and Dutch people. In a ‘normal’ summer season, as 2019 was, Norwegians are at the top 

of the top four countries of origin as visitors to Kvarken destinations. There is also plenty of travelling between the 

neighbouring countries, so Finnish and Swedish travellers are highly visible in each other’s tourism travel statistics. 

 

3.2. The DMO view on the tourism of summer 2020  
 

What was ‘the coronavirus summer’ like according to the DMOs of Kvarken? The DMOs were personally contacted 

in November–December 2020 to discuss their opinions of the summer tourism of Kvarken in 2020. Three personal 

interviews and two interviews by email from five destinations involved in the project were conducted. Unfortunately, 

two destinations in Kvarken could not be reached for the study. 

 

Was summer 2020 different compared with ‘normal summers’? Who was the typical visitor/traveller this summer? 

 

In short, international tourism totally stopped, but domestic tourism flourished. According to the informants, summer 

2020 was extraordinary. The number of foreign tourists was almost zero, and hotels suffered the most because of 

the lack of foreign tourists. In contrast, domestic tourists were more numerous in almost all Kvarken destinations 

compared with ‘normal’ summers. Although foreign tourists are not represented in the national accommodation 

statistics, foreign vehicles (foreign registration plates) were spotted in parking lots of local supermarkets more often 

than before, as one interviewee from the west coast of Finland stated. A complete picture of summer 2020 is not 

available, as cottages in the area are marketed and rented through Airbnb, and tourists staying in these types of 

accommodations are not always noted in official statistics.  

 

Summer 2020 essentially forced new domestic customer groups to choose Kvarken destinations as their travel 

destination. The destination managers were delighted that these ‘new’ types of tourists found Kvarken. The 

interviewed DMOs suspected that cancelled foreign trips had an impact on how people decided to choose domestic 

destinations and may even have caused them to explore new, previously unfamiliar destinations in their home 

country. A sound line of argumentation could be that tourists who are accustomed to going to the Mediterranean 

chose Kvarken as the second best option in 2020. A reflection among the informants was also that both Finnish 

and Swedish destinations of Kvarken were visited by many tourists from the metropolitan areas of Stockholm and 

Helsinki.  

 

What are the preferences of a domestic traveller who exchanges a Greek holiday for a domestic trip? There were 

some discussions about customer expectations and how they may change among the new domestic tourists 

travelling to and in the Kvarken region. According to one interviewee, it seems that domestic tourists expected 

more and better service quality. Reasons for this can be suggested. One reason could be that, when people cannot 

travel abroad, the service quality of domestic services must be high. Another speculation is that, since Finland is 

considered to be an expensive country, the service quality should be good because tourists are paying a high 

price.  

 

All kinds of customer segments have travelled to Kvarken in previous summers. A typical traveller in summer 2020 

was a domestic traveller—a Finn or Swede who wanted to go into nature and engage in nature activities. At the 

same time, not all holidaymakers are interested in experiencing nature on their holidays, which was also discussed 

in the DMO interviews. The general impression based on the interviews is that the tourists who arrived in Kvarken 

represented a diverse group of customers, including singles, couples, families and groups of friends.  
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It seems that, in 2020, Kvarken has not just been a place to pass by on the way to somewhere else. According to 

the DMO interviews on the Finnish side, often, the Finnish Kvarken is a destination where visitors only stop as they 

travel north. In 2020, on the positive side, accommodation statistics show that domestic tourists stayed in Kvarken 

destinations for a longer time and not just on a day trip. There was even discussion with one DMO that some new 

tourists came to Kvarken to stay for a week because they had not visited the region before. 

 

What kind of information/products did the tourists ask for at tourism information centers/online? 

 

The tourists basically asked for information about what they could do outdoors. According to the DMO interviews, 

tourists wanted information about hiking, cycling, caravan services, accommodations, and in general, what 

attractions are worth seeing when staying in a destination. The Kvarken archipelago is an interesting destination 

for domestic travellers. It appeared in the interview with Visit Vaasa that the Kvarken archipelago was extra-popular 

in summer 2020; for example, the Observation Tower Saltkaret in Replot was visited by 1000 visitors a day, which 

is more than normal. Nature trails and outdoor activities interested visitors at tourist information spots in the 

Swedish and Finnish destinations of Kvarken. Maps and tips about nature trails were asked for at tourism 

information centers. Overall, outdoor activities were of interest to travellers. 

 

What do you (DMO) plan to do in summer 2021 based on the experiences of the past summer? 

 

The experiences gathered in the last year will guide destination organisations’ planning for next summer. For 

instance, one DMO noted, ‘As the marketing activities towards domestic markets were previously targeted to 

neighbouring municipalities and at a couple of hundred kilometres’ distance, this summer (2020) has proved that 

it might be worth trying to market a destination in different areas of the home country and to pursue more distant 

domestic markets, plus some interesting international markets in the Nordic region, such as Norway’.  

 

What new products were offered to tourists in summer 2020? Destinations focussed on the marketing of outdoor 

products. For example, less-known nature sites were marketed and offered to tourists. The development of nature 

sites was also initiated in some regions based on the increasing interest. In addition, digitalised art exhibitions were 

made available for tourists. One DMO reported they were not prepared enough with the service offering they had 

for this summer, but they learned what could be selling points for the coming holiday seasons; for instance, water 

sport activities (guided activities and equipment rental), campfire experiences, dining outdoors, and in general, 

experience packages could be products of interest for domestic travellers. A challenge with the experience 

companies is that their services are often available only for groups and by pre-booking. The coronavirus has made 

people act more spontaneously, and the trend is towards increasing individual travel. This situation is tricky for 

experience providers, but adaptation is needed as it seems that there is demand among individual tourists travelling 

to Kvarken. One DMO mentioned this issue with companies and the operating logic in these companies, but the 

issue surely applies to activity providers across the Kvarken region. 

 

What are DMOs planning to do in summer 2021 based on the experiences of the past summer? Visit Jakobstad 

will focus on domestic tourists in the coming summer. They plan to participate in Finnish national campaigns 

promoting domestic tourism in Finland. Visit Umeå are focussing on sustainability, involvement of locals, safe stays 

and developing hiking and cycling activities in the region. For Visit Vaasa, the accessibility of the archipelago has 

always been a bit problematic, especially for visitors without a car. A project called ‘Access’ has now been launched 

to tackle this problem and to improve accessibility. Höga Kusten will continue using the same approach as it has 

previously, focussing on campaigns and working with packages. The DMO of Visit Kokkola thinks that, although 

international travel will be allowed for Finns, there will still be enough domestic tourists coming to Kvarken next 

summer. Visit Kokkola is developing a booking system where local tourism products can be bought. The purpose 

of the system is to serve the individual tourists. DMOs are attempting to extend the tourist season from both ends. 
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More work is being done on product development, and domestic marketing is being targeted at new markets, 

especially in metropolitan areas. 

 

3.3. Visit Umeå’s survey of companies about summer 2020 
 
Many tourism-related companies in Umeå are worried about the future of their business, although the past summer 

brought some positive results. Visit Umeå surveyed the region’s companies by studying how the coronavirus 

pandemic affected organisations involved in the tourism industry (Visit Umeå 2020).The survey, conducted in 

August 2020, was the fourth survey in a series studying the impacts of coronavirus in the Umeå region. According 

to the results, the companies can be divided into two groups: For one group of companies, the business started 

rolling in June; for the other group, unfortunately, business did not start, although the coronavirus restrictions had 

been eased a little at this point. Thirty per cent of 57 responding companies reported that business had been more 

positive since the beginning of June. Companies experienced that the summer was very different from what had 

occurred in previous years. For some companies, the summer was exceptionally good in a commercial sense, but 

for others, there were very few sales. Although the summer high season was quite successful for some companies, 

most companies (some 80%) experienced a lot of negative effects because of coronavirus, including many 

companies were highly concerned about the future of their business (Visit Umeå 2020).  

 

Some companies recognised a changing business environment. Some had noticed an increase in domestic 

tourism, and others (25 responses, almost half of the sample) had not noticed a change. Entrepreneurs had noticed 

that domestic visitors were perhaps not interested in similar activities compared with foreign tourists, and domestic 

visitors were not willing to pay for services (e.g. such rentals as SUP boards) in the same way as foreigners are. 

Companies saw the long-term development of a company as quite challenging under this uncertainty. 

Entrepreneurs mentioned that they were concerned about how they would be able to retain and re-attract 

customers. In addition, there were concerns about how businesses will develop in the right way in this uncertain 

period (Visit Umeå 2020). 

 

3.4. Trends among Finnish and Swedish travellers 
 

Based on secondary data, reports and readings, several trends were observed, as outlined below. 

  

Finns are sceptical about the future of foreign travel  
 
Finns did not think they will be able to travel abroad for a while, and they chose Finland as their destination in the 

summer 2020. According to a study conducted in April 2020 (If 2020), Finns were pessimistic about travelling 

abroad. Most believed overseas travel would not occur until early 2021, or even until 2022. The results showed 

that Finns were afraid of terrorism last year 2019, in contrast to 2020, when the fear of epidemics is deterring travel. 

Finns were most interested in spending time in summer cottages in summer 2020. In addition to cottaging, Finns 

were interested in spending their holidays in domestic urban destinations, as well as in nature destinations in their 

home country (If 2020).  

 

Domestic tourism has increased the sales of mobile homes 
 
The popularity of domestic tourism is reflected in the number of mobile homes and caravans sold. Between January 

and July 2020, 1894 tourist vehicles were sold in Finland, which is 16% more than at the same time the prior year. 

At the beginning of 2020, there were 13% more new mobile homes sold and 21% more new caravans compared 
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with last year (Siljamäki 2020). For this year, it can be noted that new customer segments bought camping cars, 

including a significant number of families with children (Siljamäki 2020). 

 

Home renovations instead of vacation abroad 
 
Swedes stayed in their home country for summer vacations and enjoyed their permanent home or holiday homes, 

visited destinations in nearby areas or made trips to other parts of Sweden. Landshypotek ordered a study from 

Novus (Englund 2020) to examine the travel plans of the Swedish. The sample represented the entire Swedish 

population aged 18–79 years. The survey was conducted on 14–19 May 2020, and 1111 web interviews were 

carried out. Only 2% of the 1000 Swedish respondents said they would travel abroad in summer 2020. The rest of 

the population (98%) planned to stay in Sweden; 6 of 10 respondents had decided to vacation at home, referred 

to as ‘de hemestrade’ in Swedish. A quarter of respondents (24%) said they would spend their vacation at home 

or at a holiday home. The respondents were asked what they would like to do during vacation, and the top three 

activities were as follows: ‘Finding new destinations in the nearby region’, ‘Gardening’ and ‘Home renovations’. In 

general, people wanted to focus on traditional summer activities, such as swimming and boating; home activities, 

such as cooking and baking; and outdoor activities, such as trekking and cycling. In addition to staying only at 

home, nearly 60% of respondents had plans to visit destinations in nearby areas. This study also shows that some 

Swedes planned to reduce restaurant visits and take longer trips within Sweden in the summer because of the 

coronavirus (Englund 2020). 

 

For the Swedish, it is normal to travel abroad on vacation. It emerged in the study that every second respondent 

would travel abroad in a normal year (Englund 2020). However, the results can be interpreted as suggesting that 

spending a vacation in the home country was not a bad option for many. Many people in Sweden live near nature 

and can spend time pursuing their interests; this may explain why a gap year from travel abroad was not perceived 

too negatively in this population (Englund 2020). 

 

Travellink’s survey on travelling during Covid-19, including Swedish travellers 
 

The online travel agency Travellink conducted a survey among 10 000 respondents in eight countries (the UK, the 

US, France, Germany, Italy, Portugal, Spain, Sweden). The study showed that, among Europeans, the French 

were most unconcerned about travel, whereas Americans and British were the most afraid of travelling during 

Covid-19. According to the survey, 29% of German respondents travelled abroad in the summer of 2020, while the 

French travelled abroad the most, with 31% of French respondents saying they had done so. 

 

Thirty-five per cent of Swedish respondents in this study said they would not travel before a coronavirus vaccine 

was available. One-fifth of Swedish respondents who had travelled during coronavirus reported feeling safe during 

the flight or when visiting local restaurants. In the survey, Swedish respondents reported that booking travel is 

often done last minute because of the uncertainty of coronavirus; this finding of late booking follows the same trend 

seen in many other surveys. The respondents were asked about their willingness to travel abroad in relation to an 

approved vaccine. The responses varied between 31% and 61% in terms of whether the respondent was willing 

to wait until there was an approved vaccine; 61% of Spanish people, 46% of Germans and only 35% of Swedes 

were willing to wait for an approved vaccine before they would travel abroad (Travellink 2020). According to this 

result, Swedish people were not as worried about travelling without an approved vaccine as were citizens of other 

countries. 
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4. Discussion 

Based on statistics, interviews and reports, it can be concluded that the summer 2020 tourism was successful for 

some tourism companies—although not for all, as some had to close down. Domestic tourism witnessed an 

upswing. Tourists who might not have considered the Kvarken region as a destination before the coronavirus 

restrictions chose Kvarken for their vacation summer 2020. According to the DMO interviews, a remarkable number 

of tourists from metropolitan regions (Helsinki and Stockholm) travelled to Kvarken. At the same time, the number 

of foreign tourists visiting the region sharply decreased. Domestic tourists came to the Kvarken region with high 

expectations; the tourist companies had to adapt and learn the ‘new’ preferences relatively quickly.  

 

Tourism is not a stable industry with annual growth. The coronavirus situation has clearly signalled the importance 

of being flexible and adapting to the conditions. The next phase will be the post-coronavirus period, with such 

questions as how the tourism industry will rebound and what the position of the Kvarken region will be in the future. 

Certainly, the region is now better prepared, and with a focus on nature and cultural resources and service 

packages, ‘we’ are better off. At the same time, there is still room for improvements.  

 

We are now approaching summer 2021, and it can be predicted that domestic tourism will continue to dominate, 

although people will start to travel abroad. Slowly, we will once more see a change in travel patterns. Some may 

talk about a new normal; how this will take shape is still to be experienced, but for the Kvarken region, it is time to 

further elaborate on a collaborative strategy as the 2-in-1 concepts seem to be a strong value proposition for  

international far away visitors (not tourist from Finland or Sweden, i.e. neighbouring countries). The option to visit 

two countries in one trip seems to be appreciated on condition there are suitable tourism packages developed.  
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The Destination Kvarken project will help small and medium enterprises with focus on hospitality 

industry to reach out to new and bigger markets for more growth and competitiveness. 

The purpose is to increase the amount of visitors in the region. 

Read more: kvarken.org/destinationkvarken 

 

 

Projekt Destination Kvarken ska hjälpa exportmogna små och medelstora företag med fokus på 

besöksnäring att nå ut till nya marknader för ökad tillväxt och konkurrenskraft. 

Syftet är att öka antalet besökare i regionen. 

Läs mer: kvarken.org/destinationkvarken 

 

 

Hankkeessa Destination Kvarken autetaan matkailuelinkeinon parissa toimivia vientikelpoisia pk-

yrityksiä saavuttamaan uusia, yrityksen kasvuun johtavia ja sen kilpailukykyä parantavia markkinoita. 

Tavoitteena on lisätä alueen kävijämääriä. 

Lue lisää: kvarken.org/destinationkvarken 


